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Goal and Objective
 Goal:

 To contribute to attaining the national health 
program goal and objective by providing support for 
all health services and programs.

 Objective :

To raise the health awareness of people as a means to 
promote improved health status and to prevent 
diseases for the attainment of the behavior.
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Advocacy - Get political and social commitment and gain 
support for specific health issues.

Social mobilization – Mobilize society, network and 
resources at the district and community level .

Behavior Change Communication- Inform 
people about health issues, services available and promote 
positive behaviors 

Major Strategies of NHEICC
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Outcome Indicators

• % of increased in knowledge on key health issues 
among target audiences

• % of increased in service utilization

• % of people practicing key health behaviors to 
prevent diseases and for child and maternal 
survival

• % of increase in funds for key health issues and 
communication program

• % of people who used modern Contraceptive 
methods
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NHEICC Organizational Structure 
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Major Activities

 Development of policy and strategy on  health 
promotion.

 Development of programing  and budgeting for 
central, provincial and local level. 

 Development of Program guideline and directives

 Implement National Health Communication Policy 
2012  

 Development, production and airing of messages 
through digital media.

 Development and publication of health messages.
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 Orientation on different health issues.

 Community interactions on local health issues.

 Development, production and distribution of key health 
materials .

 Capacity building  on health communication- IPC 
training, MPOWER training 

 Advocacy 

 Supervision, Monitoring and evaluation.

Major Synopsis of 
Health Communication7
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 Child Health - IMNCI, Pneumonia, Diarrhea, Nutrition and 

EPI

 Family Health- SM, Safe Abortion, Uterine Prolapsed, FP,  

ASRH, Menstrual Hygiene

 Epidemiology and Disease Control- Malaria, Kalazar, 

Influenza, J. Encephalitis, Rabies, NTD, Outbreak/ 

Epidemic/Pandemic:  Dengue, COVID-19  

 Communicable diseases: Tuberculosis , Leprosy, HIV/AIDS

 Free Health Care

Focused areas of activities 



Continue……
 Environmental health, Outdoor and Indoor air pollution 

and Hygiene Program

 Anti microbial resistant

 Organ Transplant

 Non-Communicable Disease : Prevention and control of 

NCDs, Promotion of  healthy diet and Physical activity

 Tobacco and Alcohol Control

 Health Promoting School

 Birth defect

 COVID 19 -Development of Radio, Television messages & 

broadcasting including Nepal Television and Radio Nepal 

Development of Print materials & Infographics
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New Initiatives
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Oral hygiene / ENT

 Birth defect

 Indoor & Outdoor air pollution

 Organ transplant

 Anti microbial resistant

 Health Promoting School

 Differently able people

COVID19 pandemic



Financial & Physical Progress
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 National Communication 
Strategy for MNCH 2012-
2016

 National Health 
Communication Policy 2012 

 National Communication 
Strategy on ASRH 2012-2016

 Document on Technical 
Contents of Public Health 
Programs

(Planning for revision)



National Level Strategies under process

• National Multisectoral Strategic Plan for Tobacco

Control –Draft Ready for discussion with the states and

finalization. Thereafter proceed for approval and

implementation.

• Health Promotion Strategy 2018-2030- Draft under

development
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Bottlenecks 

 Inadequate fund allocation for Health Promotion 
and Education .

 Limited demand generating activities focusing 
hard to reach area.
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Way Forward 

• Allocation of budget based on the communication policy  
prioritized >2% of Health budget.
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Remarkable achievements

• Tobacco Product 
(Control and 
Regulatory) Directives 
2014

• Provision of 90% 
pictorial health warning 
and got Bloomberg 
philanthropies award 
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Glimpses of IEC/BCC materials
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Jingles (Smart Family)19
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Use of Mobile Technology
Bhanchin Aama Radio Program

Posters on NCDs



COVID 19 related print materials

People including vulnerable and at-risk 

people with tailored preventive, 

protective and other social aspects of 

COVID-19 messaging reached, and 

ward monitoring mechanism 

developed with community-based 

platforms
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