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Objectives of the RCCE in the context of COVID-19

People including vulnerable and at-risk 

people with tailored preventive, 

protective and other social aspects of 

COVID-19 messaging reached, and 

ward monitoring mechanism 

developed with community-based 
platforms

1. Proactive and timely communication about COVID-19 and its prevention and 
control through the media, social media, social mobilization, and interpersonal 
communication. 

2. Ensure access of population and frontline health workers to key lifesaving 
information and dialogue to enable them to make informed decisions to protect 
themselves, their families, and their communities. 

3. Engage in active dialogue with community influencers, networks, and stakeholders 
in the prevention of spread of COVID-19  through active listening to community 
concerns and promotion of awareness on COVID-19 and safe practices. 

4. Build capacities at international, national, and sub-national levels to support 
effective readiness and preparedness. 

5. Incorporate other pillars of the response as support for the overall preparedness 
strategy.



Internet penetration at 

33%

28% 
of rural population use radio receivers 
as a source of information

60% 
of potential viewers have no access to TV 
programming 

95% 
Cellphone penetration is at

58% 
Own a smart phone

Rationale for selecting the communication channels 

*Source : Nepal Media Survey,2019



Communication about COVID-19

Radio Public Service 
Announcement aired 

from 500+ radio stations 

Television Public Service 
Announcement 25+ television 

channels

Interaction with 
Religious leaders, 

health workers and 
private sectors

Newspaper 
advertisement 
Posters, flyers and 
banner printed 
and  disseminated 

Miking and Katuwal

Stay Home

Wear Mask

Dry Cough

Quarantine

At least 1 
meter 
distance

Cover you nose and mouth 
while sneezing 

Social Media



sf]le8 !( ;DaGwL sfo{qmdx?sf] 
ljj/0f



sf]le8 !( ;DaGwL sfo{qmd

•sf]le8 !( ;DaGwL /]l8of] / 6]lnlehg ;Gb]z 
pTkfbg

•g]kfn 6]lnlehg / /]l8of] g]kfnaf6 sf]le8 !( 
;DaGwL ;Gb]z k|;f/0f

•sf]le8 !( ;DaGwL :jf:Yo tyf hg;+Vof
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5fkf ;fdu|Lx?

People including vulnerable and at-risk 

people with tailored preventive, 

protective and other social aspects of 

COVID-19 messaging reached, and 

ward monitoring mechanism 

developed with community-based 
platforms
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• RCCE sf] lgoldt a}7sdf ;xefuLtf

• sf]le8–!( ;DaGwL pTkflbt >Aob[Zo ;fdu|Lx? ;"rgf
k|ljlw tyf ;~rf/ dGqfno dfkm{t ;a} ;~rf/ dfWodx?df
k|sfzg tyf k|zf/0f ug{ cg'/f]w ul/Psf]

• sf]le8 !( ;DaGwL ;"rgf tyf ;Gb]z Po/nfOG; dfkm{t 
Announcement

•Pg;]n, g]kfn 6]lnsd, :df{6 ;]n;Fu ;dGjo u/L Ringtone / 
P;PdP; dfkm{t ;Gb]z k|;f/0f 
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• ljZj :jf:Yo ;+u7gn] hf/L u/]sf] ljleGg lgb]{lzsf, IEC

;fdu|L / Infographics x?nfO{ g]kfnL efiffdf cg'jfb ul/ 
o; s]Gb|sf] website, facebook h:tf l8lh6n dfWodaf6 
k|rf/ k|;f/

!= w'd|kfg tyf ;"lt{hGo kbfy{sf] ;]jg / sf]le8–!( sf]  
cGt/;DaGw ;DaGwL Infographics

@= z+sf:kb JolQm / ;+qmldt JolQmsf] 3/d} a;L
(Home care) s;/L :ofxf/ ug]{af/] :ofxf/stf{, kl/jf/sf ;b:o / 
lj/fdLx?sf] nflu hfgsf/Ld"ns Infographics 
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%= vfB ;'/Iff ;DaGwL Infographics
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Infographics
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• sf]le8 !( /f]uaf/] /]l8of] ;Gb]z -g]kfnL, g]jf/L, ef]hk'/L, 
d}ynL, 8f]6]nL, cjlw / tfdfª_ pTkfbg / k|;f/0f 

• Water Aid sf] ;xof]udf ;femf a;df km\n]S;af]8{ k|bz{{g, 
afnfh' tyf kf6g cf}wf]lus If]qsf ;a} pBf]usf] k|j]zåf/df
km\n]S;af]8{ k|bz{g

• Water Aid sf] ;xof]udf dx hf]8LnfO{ ;dfj]z ul/ 6]lnlehg
;Gb]z pTkfbg / g]kfn 6]lnlehg / Pkm=Pdx?af6 k|;f/0f

•ckfË dxf;+3sf] ;xsfo{df ckfËd}qL 6]lnlehg ;Gb]z pTkfbg
/ k|;f/0f

•ckfËd}qL $ lsl;dsf kf]i6/ / km\n]S; s'i7/f]u lgoGq0f zfvf
/ Humanity Inclusion ;+usf] ;xsfo{df pTkfbg / ljt/0f
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• sf]le8 !( ;DaGwL k|hgg :jf:Yo, ;'/lIft dft[Tj, kl/jf/ 

lgof]hg, vf]k ;]jf nufot ;a} lsl;dsf ;]jfx?sf] pkef]usf] 

nflu kf]i6/, /]l8of] ;Gb]z pTkfbg / k|;f/0f
• SMS (Social Distancing, Mask Use & Sanitizer) ;DaGwL standee

pTkfbg / ljt/0f

• :tgkfg, le6fldg P ljt/0f / sf]le8 !( ;DaGwL /]l8of] 

;Gb]z k|;f/0f / kfDKn]6 pTkfbg

• sf]le8 !( ;DaGwL 5kfO{ ;fdfu|L ckfË dxf;+3sf] ;xsfo{df

a|]n lnlkdf pTkfbg / ljt/0f



/]l8of] sfo{qmdx? -o"lg;]kmsf] 
;xof]udf_ Corona Capsule - Radio Programme

Every alternate day 5 mins from Kaya Kairan 6:00 AM and 
Sajhakhabar 6:00 AM and 7:30 PM, Nepal Darpan  7:00 PM 
(rebroadcast)

Every Wednesday and Sunday 15 Mins interview programme
6:30 AM CIN and 8:20 Ujjayalo

COVID Kura (Maithali Language)

Every day during 8:00 PM News and 7:00 AM News 
(rebroadcast)

Every Wednesday 22 Mins interview programme at 7:30 PM



6]lnlehg sfo{qmd -o"lg;]kmsf] ;xof]udf_

Corona Care- Television Programme in Nepal Television 

Every day during 8:00 PM News and 7:00 AM News 
(rebroadcast)

Every Wednesday 22 Mins interview programme at 7:30 PM

Corona Care- Dish TV

K World Channel, Cine Hits Channel, Gunjan Channel

Show Case Channel : 2 spots every 2 hours



Results 

99%

1%

Knowledge about COVID-19

Yes No

Citizen’s plus Survey April 2020 



Results 

Citizen’s plus Survey
April N= 1110   May N= 2289
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Results 

Citizen’s plus Survey April 2020 
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Findings: Stay Home practice (Single response)

Besides buying medicines and daily essentials

N= 2289



Findings: Mask Use (single response)

66%

21%

2%
10%

Not wearing

1%



Findings: Source of information (multiple response)

1%

57% 
Radio

62% 
Television 

Friends

20% 
Families

Health 
professionals

10 %

36% 

10
%

9
 %

5 
%

Twitter

8 %
Online News
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sf]le8 !( ;DaGwL cf=j @)&&÷&* sf] nflu of]hgf
ul/Psf sfo{qmdx?sf] ljj/0f

•sf]le8 !( dxfdf/L tyf ;?jf /f]ux?sf] af/]df
;r]tgf tyf /f]syfdsf] nflu Kofs]h, kf]i6/, 
kfDKn]6 k'l:tsf tyf ;Gb]zx? clu|d ljsf; u/L 
ljleGg efiffx?df ;d]t 5kfO{ Pj+ ljt/0f

•cGt/lqmof, a}7s, ;ef ;df/f]x, hfqf, rf8kj{ 
;fdflhs hd36sf] dfkb08sf] ljsf; tyf k|rf/ 
k|;f/
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• Online/Digital/Public Announcement/Miking/ Electronic 

board/SMS sf] nflu ;Gb]z ljsf; tyf k|jfx

• Audio/Visual ;Gb]zx? ljsf; tyf k|;f/0f

•sf]le8 !( h:tf dxfdf/L ;r]tgfsf] nflu App/Software 

ljsf; tyf k|jw{g

•sf]le8 !( ;+u cGt/;DaGw ePsf :jf:Yo ;d:of -
h:t}M NCDs, Tobacco use ) ;DaGwL ;r]tgf sfo{qmd
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Thank You

THANK YOU!
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